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Instructions
1. Attempt all questions.
2. Make suitable assumptions wherever necessary.
3. Figures to the right indicate full marks.
4. USE of SIMPLE calculators AND non-programmable scientific calculators are permitted.

Marks
Q.1 ALL 7 Questions must be Compulsory. 14

 (a)  Holistic Marketing

 (b) Marketing Mix

 (c) Segmentation

 (d) Packaging and Labelling

 (e) Retailers

 (f) Green Marketing

 (g) B2G 

Q.2 (a) What is Consumer Market and Business Market? Identify the points of differences
between these two markets.

07

 (b) You College has decided to purchase an online class management system from Boom
Inc. to conduct online classes for students. What are the steps of Business Buying that
the College should follow to accomplish this task?

07

 OR

 (b) Explain in detail about creating customer value with determinants of customer
perceived value

07

Q.3 (a) What is segmenting? Explain the bases of segmenting consumer markets in detail. 07

 (b) What is a product life cycle? Explain how does the product life cycle will influence
the marketing mix decisions?

07

 OR

 (a) Explain in detail new product development process of fitness tracker. 07

 (b) Write a detailed note on Product Mix decisions. 07

Q.4 (a) What are some of the price adaptations and strategies used by marketers to remain
competitive in the market place using pricing as a tool?

07
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 (b) What is marketing channel? Explain functions and level of Marketing channel? 07

 OR

 (a) Explain any two promotional tools in details with examples 07

 (b) What is retailing and wholeselling? Differetiate between both of them 07

Q.5 (a) Explain the unique characteristics of services and discuss how these characteristics
influence the formulation of marketing strategies for service firms.

07

 (b) Describe in detail the 7 Ps of Service Marketing Mix. 07

 OR

 (a) Write a short note on : 
a) E-commerce
b) Digital Marketing

07

 (b) What is rural marketing? Explain factors affecting  rural marketing in India 07

***
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